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Ab-tract:
Nepotism usually means hiring relativ

close friends, regardless of their merits and
abilities. This would be a simple definition of
nepotism, which as we allknow, rapidity became
the “criterion” and an issue favourabie for
employment leading people by family ties, while
corruption is a permanent risk for the economic
system, but also for the country’s legal system.
The purpose of this paper s to analyze nepotism,
effects of nepotism, and to analyze the impact
of corruption on the country’s economy.
Keywords: Human resources, napoiism,
corruption, dysfunctional economy

1. Introduction
The word “Nepotism” comes frem the

Italian word “nepote” which means the son,
which has been used by the papal practice of
granting special favors to grandchildren or their
relatives. So, favoring relatives on the basis of
family ties, saying rather that nepotism means
the employment of relatives or close friends,
regardless of their merits and abilities. Nepotism
may occur in different areas of the organization
of society. Nepotism exists throughout the
world, but nowhere dominion in political,
economic, social and comprehensive as it is
supposed to; Eastern European countries, the

Middle East, even in India.
For Kregar, J. (1997), corruption is a

es,
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and this can be observed
nclination of the poorest countries op
ts that he presents in developeq
rruption is @ widespread pheng
s in the developed as wel|
15 developing countries. Howe\!er, market places
nd centralized economies that are fa;ed with
more in the past and in the current period.

Gjinovc (2014), from alegal pe.rspective,
¢ of corrupt behavior: active

is a
developed
different levels
higher i
corruption ac
countries. Co
menon in the world a

there are two type
and passive Corruption. We are aware that

corruption, @ huge stretch or small,‘is a threat
to all participants in a democ.ratlc society,
especially to countries that a're in @ transition
period. The reason is easy to fight corruption at
the time of its presentation, that it is very easy
to identify and prevent. Inmore general terms,
corruption is generally degrading effect on the
system and social regulation.

The boundaries of corruption are as
Jccessible as is unattainable and human
greed. Greed grows cure human justice system
fails. Acts of corruption, related to violation of
legal provisions and the professional code of
ethics by the employees as public or private

in

sector.
2. The purpose of the study
In this study, doing research in the field

of corruption and nepotism, respectively factors
of motivation research in order to identify the
impact of incentive factors that influence entry
into the sphere of influence of corruption and
nepotism in its development. The purpose of this
paper is:

To analyze the effects of nepotismin the
society,

The impact of corruption on society.

The research results will be useful for
researcher who will deal with the analysis of




: L‘.'3'051,J"2D33 UGC App _
MAH MUY roved : 5
|SSN: 2319 9318 8r.No.62750 7/1 "t?vﬂwa@fa@ \Mar.chl :nix 073
; ; ors of nepotis . Special Tssue
mﬂueﬂC”"E factors ; m and corruption,  consequences for theinstitution and the society
3, Methodol08¥ itself

for the preparation of this publication
jiterature in the ﬁelq of corruption and nepotism,
the emphasis on.us‘lng researchin this field, and
the use of materialist collect documents and the
results of the respondents who are involved in
this cocearch. B_ased on the specifics of this
arch are utilized research methods as it
quantitative and qualitative research.
ling is based on the following criteria:
a) To investigate the literature and
publications on nepotism in India,
, _“b] To investigate the literature and
pub,,wdtions on corruption in India.
Data, reports and surveys of participants
were analyzed in detail. inorderto create aclear
overview as related to research.
4. Results of the study
4.1 Research into the impact of nepotism
Nepotism M3y occur in various fields including;
al political nepotism, and
b) Family nepotism.

4.1.1 Nepotism policy
Nepotism is @ common accusation in

politics when a relative of a powerful political
figure rise to power, NOt POSsess the necessary
qualifications, which are necessary for positions.
polit:-~I nepotism affects the granting of special
favoufs political collaborators in public
organizations. The appointing political persons
boards of public organizations now are

rese
(ombined
The samp

on the

the tradition.
Now, the phenomenon of political

nepotism, has taken deep roots inthe provincial
and regional mentality in society, and is anything
less harmful than family nepotism. This
phenomenon, but in the political mentality, itis
also installed to the general public.

Favouring relatives on the basis of
which more precisely means
ther in most cases
without merit and
with the later

family ties,
nepotism, in one way or ano
sllows the hiring of relatives
adequate qualification,

Political and family influences contribute
to the employment of approaches in difterent
positions at public and state institutions,
employment included all the important sectors
of the country; Employment n public
administration, employment in management
staff at the ministry, the employment of relatives
in departments, important sectors of the country,
employment in the security bodies, employment
agencies, employment in public corporations,
employment in public madia. Inappropriate
employment has (had) a negative impact for the
country and beyond. Therefore, no established
preliminary criteria for employment, but
employment by group influences, tribal, or clan
affect the arrival of people in positions without
merit, the negative impact; the country’s
economy for integration, with negative impact
for justice, and the negative impact on society
itself. With which criteria would determine the
terms and conditions for the establishment of
labour relations, which saw the completion of
which criteria, should not be made any
admissions, meeting the criteria of employment
or promotion, there have been almost no once
properly, this had repercussions on the
advancement of the organization and
development of the public sector. So, on the
“criteria” nepotism and professionalism it has
not been possible to establish the proper
authorities and state portfolios and professional
administration. Because only the;

powerful administration, and

Professional experience led me to the
right people can build successfully on the
economic development field and in every field
of life.

4.1.2 Family Nepotism
Perhaps, in most countries of Asia, we

have not found that state bodies and
government hiring and designation of officials
in leadership positions of political and economic
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oCtors which exert inf.lulence onthe creation of
i regulations. degsron; and o\ther ‘policies
of the gguernmenth in their profitability as 3
cesult of delivery of illegal and not -Transparent
ate cervices by government officials, and
5 Administrative corruption; deliberate
imposition and dis}ortion of th'e existing law,
rules and regulations to provide advantage
sovernmental actors and non-governmental as
5 result of illegal delivery or non-transparent
rivate benefits to public officials,
4.2.2 The level of corruption in India

But what motivates officials to
co Jption, infringement and violation of the
code of ethics stimulating them to entry into the
sphere of corruption ?

Itis thought that there are many factors
thatinfluence entry into the world of corruption.
gut what motivates towards entry into the field
of corruption; the desire to get rich as soon as
possible; to gain illegal property which easily
seen as a form of enrichment; the benefit of any
personal interest, family, or privilege, benefit of
any right or upgrade to higher levels of hierarchy,
etc.

Corruption can be done through direct or indirect
anointing of public officials such as:

a. Bribery directly realized by giving the

e-taking bribery respectively,

_b. Butindirect bribery would include the

promise of employment,

¢. The employment of family members,

d. Employment in private companies as
a result of benefits,

The presence of high level of risk in the
business, and unfair competition to the market
inwhich organizations are acting more and more
15 affecting economic stability and business
organizations. Corruption is causing inequality
affecting trade in favour of certain businesses.

Asa result of corruption is increasing the
cost of doing business in these countries, it is
affecting the creation of a climate which for
many is considered businessman quandary to

<
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stay active m the market,

The transition from one system 10
another system policy has led to a large extent
affected the personal ethics of the citizens of
the country. Therefore, the desire to gain illegal
wealth is not surprising, it is the result of slow
action of law, and justice delayed. But why
should it be present corruption in transition
countries that have already been devastated
economically?

In countries transition societies are
faced with;

Requirements for the liberalization of the
economy.

Major social transformations.

The absence of laws.

Low salaries of state administration
officials.

Requirements of the citizens to live
better.

The research results show that from the
total number of respondents; 80% think that
nepotism gives negative impact on the economy,
while 10% have a positive opinion, while 10%
were neutral.

But 90% of respondents think that
nepotism is affecting the employment of non-
professionals. Of the total number of
respondents 60% of them agree that
employment in India it is difficult without support
from outside / policies. Although 90% of
respondents agree that nepotism has affected
the poor have diplomatic representation. 80%
of respondents think that nepotism is affecting
the hiring / promotion of relatives in important
sectors of the country.

Table 2 How Does Nepotism And Corruption
Affect The Country’s Economy

075
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Research results show that the total
number of respondents: 60% of them agree that
nepotism negative impact on the economy,
while 20% think positive, while 20% were
neutral. But 90% of respondents believed that
corruption is a threat to democratic institutions.
Of e total number of respondents 100% of
them agree that corruption inhibits and
undermines economic development. Although
80% of respondents agree that corruption is
affecting the ioss of local and foreign investors.
80% of respondents believe that corruption is
affecting the growth of uncertainty. While 100%
think corruption and nepotism have a negative
impact on the justice institutions.
5. Conclusion

The nepotism conveys many problems
In economics. For nepotism as the main concern
it is that it rejects the employment of workers
-and promotes the most qualified candidates for
apc cularjob. While the market may have with
the other candidates who may have higher
education, work experience in, and be much
more professional.

The choice of relatives, who does not
possess the necessary qualities, creates the
opinion and give the impression of a classic
nepotism and are harmful to the organization
ind the economy in general. We are aware that
-orruption, a huge stretch or small, is a threat
o democratic institutions and human rights and
undamental freedoms. On the other hand, it
1hibits and undermines economic development

y deepening poverty in the country and beyond.
-orruption is part of the phenomenon that is hard

corruption institutions even “‘ngh theﬂnt:
called to assist in the prevention of Corr, '_“‘3
and negative phenomena, they haye citizenphoﬂ
in a very high percentage. Based op the détar.!d
the field we conclude that corruptigp, anda.ln
manifestation are growing, and as 3 resylt s

The long transition in 3| Sphere
social life.

L?ck of the future and humgan resoyy
perspective.

Therefore, the motivation to enter ¢,
business of corruption is different, but th:
official or businessman are much more essentyy|
factor considering:

Lack Of Legislation

Slow Justice

Lack Of Professional Ethics

No Professionalism of Human Resources
in Certain Institutions

Weight of corruption in a given SOCiety
depends on a number of factors. One is of
course, widespread corruption, as much
corruption as worse. Both empirical research
(surveys of public opinion surveys and private
entrepreneurs), clearly shows that corruptionis
widespread in India. Transaction costs of
corruption have directly reduced social welfare.
Research has shown that corruption negatively
affects the poor, or that one of its consequences
is that the poor become poorer, and increased
economic inequality in society. Long-term
effects of corruption are the worst of any society.
Insome cases, the company is at a turning point.
India at this moment can choose between a
decisive turn toward a productive society, which
creates new values, or to stand in the way in
which the country set in the previous regime;
path of corruption and organized crime.
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Abstract: i
E-learning is online accessing technique which is used by learners available in various
forms. In modern era, ICT 1o00ls are used to enforce effectively in education, resecir=h, teaching
by teacher, research scholars and learners. The term e-learning refers the use of information
and communication technology. Correspondence learning or distance learning are the sitvations
where e-learning comes 10 use. The e-learning is a digital media which comprises audio, video,
text and images. E-learning makes use of intranet or internet and widens the horizon of
traditional learning. This paper explores the rime when the concept of e-learning was

introduced, mentions its basic principles, discuss the wavs in which it is superior as compare to
rraditional education.

Keywords: E-learning, E-Education system, Internet-Education, Learning resources.
Introduction:

E-leaning focuses on usage of technology in the field of education and learning. In the
modern scenario, the ICT with dynamic growth has established the alphabet ‘E’ which symbol
is known as latest age of information technology and said abbreviation as ‘e’ for electronic,
Thus, words prefixed with “e” are currently emerging in every second field, like e- learning, e-
health, e-business, e-government and many more. In the present era, where the world is being
dominated by networking, globalization, and information technology has reached its peak. The e-
learning is playing a major role in the education and research field.

The term E-Learning is used in historical manners:

A revolution in the informaton technology wind ihe emergence of web has made the
human soctety tuhe w huge Jeap. The educational wnd research society s (ransformed fron
industry to information, and information o knowledge The tools of Information technology s
used in this educational and research culture of the society in which. learners or users means
research scholars. teachers. and even students used of multimedia and networking for accessing
the latest generated information for allotted task,

In 1960, the students of university of HHinois are facilitated the recorded vicleo of lectures
on particular course which iy developed by University of Hlinois. This was o first form of e-
learning. At the ime of begmming in 1960s. sonie faculty membders of dtantord Liniversity have

used the computers for teaching mathematics and reading in elementary schools. With the

149 : Website - v Mo lesudie hinz;!'nt_\
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growth of internet in 19905, correspondence schools |ike | niversity of Phoenix sturred showing
interestin virtual education.

In 1994, the first online hich school CAl Campus is come mto existence. The
combination of face to-1ace teaching methods und online ctucation has gained more success than
asing the o methods mdividuaily

Lduwatwnaid inbornuiaon s ln‘n‘ny_ aveepted and promoted ny
all the nations around the world,

) A fact stated by the National Centre for Education Statistics that in 2018. there were 38
million students, who were enrolled in some online program worldwide, which was a 10.6%
increase from 2010. In India, even though the statistics are not so high, still there is a lar

ge scope
of online education,

The Basic Principles:

The e-learning focused on the network or internet while the multimedia
included under e-learning. Since e-learning is user friendly
now preferred at a global level,

learning is
and easy to interact, hence its use is

The Construction Principle Theory (CPT) has basic principle of e-learning which came
into existence after the emergence of network and multimedia. The advance of e
enlighten to the construction principle. whose study views are:

Study is a Significant Construction Process:

The level of awareness decides the extent to which people understand things. People did
not received the knowledge through the teaches instructions to them. but by their own experience
with the unit they are studying, The correlation between the person who is learning and the
external environment leads to the development of knowledge
Learner: An Active Factor:

- learning

In the process of sharing knowledge, the active factors are one of the learners. The
cognitive structure of the learner affects the learning process and its results, Each one learner has
their own experience and practical knowledge. Thus sometimes, the information created is not
identical with the real situation. In such cases. consulting can be the only solution. Due (o the
variance of learners globally, the centralization of the teaching appraisal should be on cognition
process of the students instead of the result of learning.

The Benefits of E-Learning:

The e-learning method is become the large scale method of training of teachers in the
educational field. When compared with the traditional methods of teacl
has the merits,

Low Cost:

1ers training, e-learning

E-learning is (ar cheaper than tradinonal methids of teaching because of no use of paper
and pen and with the reduced expense ol weacher training. 1L can be carried outat any place and
any time. E-learning saved the time and money and and now the various parameters will not
limited to the size of the class and number of students

Flexible:

The E-learning is a flexible, mobilizing for any where, and carried out anywhere without
strict time foundations which leads to a more flexible environment for students.

be
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Conclusion:

In the present era. the digitalization and application of ICT tool in teaching- learning
process has gain widespread propagation in HEIS. E-learning has made benchmark in process of

teaching by using various traditional techniques. It is the most convenient way to adopt the
system of pursuing higher degree.
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Abstract
Inncvation stratzgy is o ey driver for the parformance of small ond medium enterprises (SMEs) by applying a
cufture of innovaiicn in a sirategic snd stiuctured way. To improve the performance of SMEs innovation

4

strategies are aligned ond closely related 1o the innovation process undertaken by SMEs in various fields.

Keywords: innovaticn, Strategy, Performance, SME

Introduction

For decadss, small and mediumn entarprises (SMEs) of manufacturing contribute to the global
econcmy including india. SME Is the dackbone of medern economic life and is considerad a as an
engina of econcmic growth and employmeant. SMEs play an important role in the system of business
developmant and advancement in tha state 2concmy. SMEs have become important as sources of
employrment and maximizing the efficiency of rescurce allocation material and also acts as a supplier
of goods and services for large companias. Empirical studies show that small and medium enterprises
have problems and constraints in improving their performance, SMEs do not have a structured
marketing plan. Business owners do not understand market orientation and focus only on customers.
Compztitiveness explains the ability of small industries {SSls) to generate output revenue and maintain
employment levels in the face of domestic and global competition. Currently SMEs are very vulnerable
to changes that occur in the world economy and the urgent need for SMEs to increase competitive
advantage. Although the development of SMEs both guantitatively and qualitatively quite well, but
that does not mean SMEs do not experience problems. Idar and Mahmood (2011), SMEs face
enormous prassure affecting external and intarnal facters that can be found in business environments,
such 3s globalization, technological inncvation, and demogzraphic and social change, and innovative
capabilities.

This can happen when tha SMEs mceve nol ci the basis of preduction capability alene, but
also directed by the dynamics of the market going. Ccimpanies not only produce, but pay attention to
the intarests and naads of censumers. This kind cf 2ractic2 is popular with market oriented or market-
oriented companizs. Another obstacle faced by SMiEs is relatad to corporate innovation. Innovation is
one of the basic instruments of new growth strateziss to enter the market, to increase existing market
share and provide companies to be compatitive. innovation can be 3 potential solution for SMEs. One
way to develop and improve competitive advantaza and improve performance is through resource
utilization and enhancing innovation for SMEs. !nnovative methods applied can enable SMEs to
compete and survive in 3 competitive global environment. Gunday et al, (2009) identified an
innovation relationship with firm performance in the manufacturing industry in Turkey. The finding
that the innovations made in the manufacturing companies has a significant positive relationship on
performanca. On the other hand that company innovation has a higher market share, total sales.and
exports. These findings support tha fsct that innovation strategies are a key driver of importance to
corporata performance. Cerporate innovation is tha strongest driver of performance. In addition, with’
the company's innovation occurs higher sales and exports. The innovation process was found to be
significantly associated with- innovative performance through product innovation and. a positive ;
impact on company performance. Direct and positive innovations are influenced by product,
organization and marketing. Gunday et al, (2009) four types of innovation i.e. company innovation,
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marketing mnovation, procass innovation, and product innovation affect the tompany's performance
aspect. Innovation mediates the relationship between market orientation and company performance.
{Jchnson et al, 2009).

Literature Review
The Linxage between Corporate innovazion and Performazrice

innovation strategy Is 2 key driver for tha pericrmarce of small and medium enterprises
(SMEs) by applying innovatisn cultyra N a strategic and structyrad way. To imprave the performance
of SMEs through enhancing cultures ang innovation strategies that are aligned and closely related to
the innevation Process. 3odlaj (2010), explains the parformanca of Innovation refers to the sale of
new products, new product markat snare, timely new Froduct faunch, new percent of product sales
in total sales. New products must srovida value for custecmers therefore market orientation is an
imzortant factor in successiul nawy groduct development. Tne performance of nNew products js 3
changing addition for Customers and companies this impiies that the impact of market orientation
depends an tha degrea of noveity, Nzjib et al. (2011), sUg3esting that innovation affects the
perfoermance of manufacturing SMEs, ‘While {Han et al. {15¢8), offers the concept of innovation as 3
missing link that bridges :he relationship between market orientation and performance. The
relationship between Corporate innovation and performanze tapability implies that innovation
becomes 3 competitive advantage whan it is based on 3 deep understanding of customer needs,
compeiitor action, and technological development, Because of the ever-changing competitive
environment, companies that fail to implement innovation find it difficult to survive on a par with
ccmpetitors. Hitt et aj. (1997), states that effective innovation results in sustainable competitive
advantage. Small companies are perfect for developing innovations that do notrequire large amounts
of capital. Innovation is aided by cross-functional teams, inter-functional integration can reduce the
time it takes companies to introduce innovative products to the market, develop Product quality, and
help companies Create vaiue for targeted customers.

Business Performanca

Business performance can be measured by 3 number of actions that can be broadly divided
into financial perfoarmance and nonfinancial performance, Measures of business financial
performance (income such as sales growth, 2¢onomic added value, and cash flow). Measured with
time lag as only considering financial performance measures in unnecessary competitive
environments. The measure of market performance is an important group of nonfinancial

the past, or ctompare i; with its competitors in a number of factors such as net profit, stock price,
dividend rate, share earnings profit, return on Capital, equity returns, market share, sales growth,

number of working days lost due to strike labor, production cost and efﬁcfehcy. While qualitative
measures of questions asked to find out whether the objectives, strategies, and plans are
comprehensively integrated from a tompany is consistent, appropriate and can work well or not.

,H,_‘)-sz’ 193 | Special Issue on “Entrepreneurship, Innovation & Régional Develoiﬁhént”

ati . . ’

et - =



s ]

alteste

25

 An International Open Access Journal

www jetir.org | editorjetir.org

Certificate of 3

Journal of Emerging Technologies and Innovative Research {ISSN : 2349-5162)
Is hereby awarding this certificate to
Dr. Vaishali Fating
In recognition of the publication of the paper entitled
MARKETING STRATEGIES FOR SUSTAINABLE DEVELOPMENT OF
BUSINESSES

Published in Volume 6 Issue 5 , May-2019

&ao“noioga'% 2
3 N
s/ 2\
§/ 1sSN \3!
349-5162 .
=

Pz P SN eni

E
e
N . & ..,Je"b/;
EDITOR EDITOR IN CHIEF L o @S

JETIRCE06009 Research Paper Weblink http://www.jetir.org/view?paper=JF (IRCE06009 Registration ID : 212376

Journal of Emerging Technologies and Innovative Researc;




Gad = S TOT RS S AN Sl R (BTN L S .

MARKETING STRATEGIES FOR
SUSTAINABLE DEVELOPMENT OF
BUSINESSES

Dr. Vaishalt Fating
AssL Prol Depl OFCommeree
HBI College. Nagpur

Abstract :Sustainable A tng strgiegies are unay ondable for 21 cantury. businesses, Companies have started i estin e huge

amount on these activides, L onsamars do expeet companies 10 adopt sustainable stratcgies but realizing one's need is the only

drive for any consumer, 1

o thare is gup between Business sustaipability praciives and consumers’ expectations, To address this
gup. the paper proposes aoconeeplual ramework tor sustainability strategics that businesses must adopt. The proposed framew ork
can be un important standpoint for businesses 10 Sicdl consumers’ epectations. The paper identified Tour major sustainable

marketing steaiegies to be integrated int business praciice,

Keywords: Sustainable marketing strategies, consumer expectations, societal marketing, modern marketing

o

F-trgduction

According to World Bank Report of 2017, econamic siowth of past two decades has litied more than 680 million peaple out ol
poverty and has raised the income levels of millions more. Along with the dey clopment of emerging markets. the size und growth
of alluent class in these markets has also improved However, the development comes at an expense of environnient and puor
communities. The enierging countries are new industrial cconomivs and their ceonomic. social und environmental infiastructure
and systems are not ready 1o handle these challenges, Therelore, we can say that development is not on the track with need of

growing population and resource constraints,

O the other hand. today s executives are dealing with 1 comples and unique social, environmental. technological and market
trends (Whelan and Fink. 2006). Exeeutives are still hesitant (o put sustainability strategies 1o the cores as they belioy e cost
outweighs benetits. This mistaken beliel is quite contrary 1w bottom line benelits and academic research on sustainable murketing
practices. Sustainability practices definitely have positive influence on business performance. Consumers are also becoming
aware of the ecological pressure their reckless consumption creites. So they are also mindiul about products and services thes
prefer. Apart from consumers. companics are also teeling the heat from social media users and non-governmentul organizations
© 0% oriented towards wellbeing of environment (Sulavmon. 2016). Thus. the coneept of Sustainability has gained ot of

attention from researchers and practitioners,
Purpose and Significance

Consumers purchase consideration for sustainable brands directly depends on how business contributes towards improving their
quality of life. Brown's (2011) report suggests that post-recession. consumers priorities have changed. The report shows a high
correlation between company”s sustainability performance and mecting consumer’s expectation. Compans”s sustainabilits ¢fforts
are successtul when consumers” receive perceived value during purchase decision process. Businesses are the beacon lor
innovation and value creation. which can move society towards sustainable consumption. Based on presious lierature. this paper
aims fo suggest sustainable business strategies Tor value creation. 1o stecesstully integrate sustainabilits vision in 1w business
strategy. companies must incorporate lour factors. The luctors are: innovation. collaboration. communication and commitment,
These strategies would make consumer believe about benelits of sustainable consumption (Obermiller et al.. 2008: Begucerisse.

2013). Marketing not only has great potential W promote sustainable propaganda but can also loster sustainable lilests e that
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contributes to businesses botton=fine: Consumers belfeve im0 sustaim e husingss Practives aiid di espoct bisinesses fo cope up
with but fieir purchane docisicn Sotlects some contrasting practicality Corsiiness purclise decisivis i dependent on pereenod
suluederived from products o -oriees. Toouddress converns ol Comaniers aimd Businesses, Porpose ol this roscarch is o SUgL s
potential sustainabihte marense strategios. which will W Lutiatimers expectations through wilic ceation. The proposed

model will help marketers v osoon consumuer expectations vwithoul compromising husiness value,

The academic interest in saatale Bl dates back in 19908 mainks in micro, and macrocconontics. ensirenmental accounting

psychalogs. sociology and poifoes Most of vescarch on sustiinabilits was conducted in China wind cliier emerging Asian

ceonomies, Howesers stistaiz bty an u business strateey has taken the front seat post 2003, when Tarcees s and Smith (2003
identified principhes ol sistuis won iy for businesses. Lhrese peineiples include: dealing cautiousls with rish. sorreciation and viue
for nature. integration of snvocamental, soctal. and cconomic vouls o planning Ctriple bottom e and communits
participation in planning. coricment W best practices. continuous (mpros ement and gond govereanee, NieJohn Elkington
(1994) proposed the framenvit oo riphe Boom Line. The framevor, has three bisic components ol sastasible business: Sacil

equity, cconomic susiainubiiie ol sy irommental sustinabilin.,

In 2009, Belz and Peattic. proseried an iconic model which integraicd conventional forms oFfmarketing into susiainable marketine
(Figure 1) Belz andd Peattic 2000 suggested that sustainabilit murh cing requires long term orientativn o setntionship building

rather than conventional shuri<ienn focus on transactions in moders moarketing.

According 1o them. the eatire process of marketing starting from wiarhel researeh to identifs needs of the customer 1l Toxitliy
building snould have sustainubifin: vision, The authors argued that 1o deselop sustainable vision. itis important 1o merge preyious
sets of marketing fdeas W ereate coneept of “Sustainable Marketing (Vigure 2), Acearding o this model sustainuble marketing is

macro-marketing which influences entire system. such as. institutions, value chain or industrics.

Figure [ Modern to Sustainable Marketing

Nartow Bruad
: Mirkel saciety planeti

" Relationships

Zommercial
transactions

Figure 2. New Coneept ol Sustainab

¢ Marketing

Source: Peattic and Bels (2010

Repowned companics like fxson. Enron, MeDonalds and Nike have miserabls failed because consumers (el them as non-
sustainable. On the contrars. Toyuia™ s synergy Drive. Volvo's satets and Bods Shop's natural beauty. pereeption: has created
more revenue for the companies. However, sustainable business practices demand extra ellorts and costs, Most oflen. cost of

adopling these practices outweigh the benefits,
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Progressive Consumers™ Eapectations

Dy reCeat years, G nteost i dnnironmental endd aliermatives s risen dramanicalls . and socheir expectaions from
businesses. Nestic™s croo o deselop o Nutritionsl Profifing Sy stenn (NP aeross their Tood anid beverages. ntel s collaboration
With USA Governmer s dovelop Smast Cltless © mlover’s Sustainabie [ ing Plans all of these programs sugzgest that COnpiinics
are creating w busines clae lor thel dong tere arowih and competitis eness Because o dynamism in consumer behuas o

traditional 48 4 Product Price. Place, Peomonen oo muarketng miy essenifally be replaced with 4y of sustnability marketing

s Customer soltivis Castomer cost Convepiios and Communication (Bels und Peattic, 2009,
T OTRAY ; © SUSTAINABLE
MARK:TING ity MARKETING AN
= & _.I"n-r-i-..:c-l { Il_\(l’lﬂlf':(ﬂlll'l'n;l. _.
e fostnner Price
| Place L omvenieno
Pramniian e ainn

¢ 3 deabitienal und Sustainable Marketing Mis

Koand Yidan (2003 streae o explore the invpacs of sustainable marketing practices on brand equity and consumer behas ior

The rescarchers” found that consumers nave ni

waras Jor the companies involved in sustainable marketing practices. But the
rescarch could not show any tangible impact oi these practices on consume purchase decision. Lhe studs interred that consumers
are aware ol ideas like socictal marketine

and ceeen marketing but they are unsure whether these practices influence their

purchase decisions,

Organizations do not merely want their investment in sustainable marketing practices to be politicalls correct disconrse
Companies and investors also want to generate business salue out ol i, According 1o Alexander (2013, companies and inyestors

need specilic approaches technigues that quantiiy sustainability saloe w business and SOCiULy,
Sustainability Marketing Strategies: Creating Value for Customers
Conventionally. marketing management was perveived as 4 process that identilios and satistics needs of consumers to carn prolis

Emery (2012} cited thut modern marketing fanction is to build strong brand by innovation with custumer centric approich

According to Mereno- Beguerisse (20031 eraeniations with sustuinability initintives invest and olier more infmos ative products

L the one™s not complying with sustaisabilite saiue, ovation helps organizations o e erage their sustainability eftorts and
creates better products and services. Phe innevation should be o user-contered desien (UCDY which is more likely to allea
customers” decision making. Companics peed to combine marketing and, social and environmental inaoyation to 2ain competitive
advantage. Here, technology has a key role to play. Organizations swilily ought (o transit towards technological advancement,
These advancements eventually result in higher operational elliciency. cost reduction and ereate competitive advantage. 1owes er,

marketers need 1o recognize that product/service will sel sustainabilits value when it meets consumer expectations.
IMPLICATIONS

21st century Millenmals are ditlicult 1o convine. it is not casy for companies 1o engage. inform and persuade them for
considering company s sustainability ellorts, Todwy's  gencration expectations are influenced by powerful media and
entertainment business. Their expectations reflect more ol material needs than rational needs, This situation s problematic T

companics that want to adopt sustainable strategics. Consumers are ready 1o pax added price i1 they are convineed about the
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s estors rd red] business i generated from sustaindble markeing practives

vthal Hes o marketer Is o muake consunive leet conmecied osometbete rere Treal”™ than theartilica)

Now the major sesponsibi'i

world that surrcunds thone s menns reconnecting with pature and other poeple Consumers oxpoeat swre from ther outlay than

busimg produes and sasoes: i fecinyg auerm aies consumers” bebiel thae comypeamies are taibias tomeer their expeciations 1o

ofler beiter value W vomsieers: o seeure o competitive advantage, coavipanies mues dsstimee Jiovation, £ ollabioration

Compataiivarsm. i © e tase st as impertan U sustnabiline business stratedics,

Tradinazally. marketing fus oo

e G O G peotessisn By atialhing ur

wizing consumption. Producing

goods and e iees does exibst reseircss s B R bas harmilul efect oo s roinens sind sociob as a wholes As influencers.

marheters seed fo develop products wnd servides that ke aosignitican: ot bt tothiin castomaers, the planct and 1o the

bottom Lne, s will eventaatiy erte opporiin or ararketors owrcdiv comgs

Hihve advamtige s business value

CONCLUSION

Researchars have repeatedin poineed the nead o oaspund sustddn, Yol £ :

Sed Tom oenvomrent o business, Businesses cun

feverage their viston of sustaifmble pructives o dhe frm of comidain ¢ wlvatnge brand feaaiiv, risk mitization and cost

el

ction. Researchers proved that st Sraactices adopted

salivmure ivestors 5y the finm, 10 can also tead

W an invreased market svalue of firme sl mech search s necded o opros e meedtive correlation betiween the two. The recent

ceconamie, fnmancial and environmenta! crisis cali e more of sastaivable weciad development suthar than mere coconomie prowvth
Businesses can steer this sustainable aevelopaent Gth socially vespoisible. covironmental mingaton and purposelul strategics.

With public concern around. environmienial issues croving, tougher

neens sustainable marketing practices are unayoidable.

Marketers have adopted sustainable practices to avold criticism Fram siahehoiders but they are still uisare about consumer buying
decision and business value gained. Sostamable marketing strategies can carn revenue when companics rame their murheling
4175 inamanner that consumers feeh empowered while using the productsisenvices, Businesses need o display clear purpose and

build trust to ereate Jong-term custormer engagement Intemal and externul stahcholders view sustainable- marketing practices that

cause business value as more reliable.

While companies are still wondering ow to carry oud sistainable merheling siralegy 1o gain trest ot siakeholders. consumers and
society as 2 whole. Therelore. role of murketar s to communicate comypany s weiuine commsitnent o responsible and sustainable
marketing practices, Marketers also peed o aor s eodiaboraters withea o owside organization (o ensure the promises vn

s nable merketing are honored.

This articte Hlustrates that sustainability s & main stvam fssue and cannot be isolwted from business strategivs, Those companics
that proaetively make sustainability core 1o business strategy will drive innovation and engender enthusiasm and lovalty from
employees. customers. suppliers. communities and investors. Companies need Lo understand that they and socicty are inherently
interdependent. This kind of mindset of not focusing only on short-term cconomic zains as is usuably the case with most non-
sustainable/conventional business. allows sustainuble business to be able W mect the aceds of today s customers withouwt
compromising on the needs of the future generation, Consumer will always be drawa to brands they st that are ditferent from

the rest, innovative. appeal to emotions wrd miclboence.
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Elements having effect on the wide Gap in revenue of two Segments L1 &

| other Private life Insurance Companies.
. Dr. Vaishali Fating
3
i Assis. Professor HBT Arts Commerce College Nagpur,
= i
i : —
: Biief history of insurance sector.
: The insurance sector in India has completed all the facets of
- i Competition- from being an open competitive market to being nationalized and then getting back to
the form of a liberalized market. The history of the insurance secftor in India reveals that it has
1 withnessed complete dynamism for the past two centuries opproximately.
B : Important milestones in the Indian life insurance business:
: 1912 : the Indian life Assurance Companies Act came into force for regulating the life insurance
business
E 1928: the Indian Insurance Companies Act was enacted for enabling the government to collect
statistical for enabling the government to collect statistical information

on both life and non-life
insurance business.
1938 : the earlier legistation consolidated the Insurance Actr with the

aim of safeguarding the interests
of the insuring public.

Life insurance in India was completely nationalized on Jjuanuary 19,1956, through
Corporation Act all 245 insurance companies operating
entity, the Life [nsurance Corporation of India./(1)

the life Insurance
then in the country were merged in to one

Life Insurance is a contract for payment of a sum of money to the person assured (or failing him/her,
to the person entitled to receive the same) on the happening of the event insured against. Usually the
contract provides for the payment of an amount of the date of maturity or at specified dates at periodic
intervals or at unfortunate death, if it occurs earlier. Amon g other things, the contract also provides for

the payment of premium periodically to the corporation by the assured Lif

e insurance us universally
acknowledged to be an institution which eliminates 'misk’, substituting certainty for uncertainty and

comes o the timely aid of the family in the unfortunate event of the death of the breadwinner By and
large, life insurance is civilization’s partial solution to the problems coursed by death.
Objective of LIC:

Spread and provide life insurance to the masses at a Reasonable cost,

Spread Life Insurance widely and in particular to the rural areas and to the socially and
economically backward classes with a view 1o reaching all

insurable persons in the country
and providing them adequate financial cover against death at a reasonable cost,

Maximize mobilization of people savings by making Insurance-linked saving adequately
attractive.

Bearer in mind, in the investment of funds, the primary obligation to its policy holders, whose
money it holds in trust, without losing sight of the interest of the community as a whole the funds
to be deployed to the best advantage of the investors as well as the community as a whole,
keeping in view national priorities and obligations of attractive return.

Conduct business with utmost economy and with the full realization that the money belong to
policyholders.

Act as trustees of the insured public in their infidel and collective capacities. i
Meet the various life insurance heeds needs of the community that would arise in the changing
social and economic enyironment.

I
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Involve all people working in the corporation to the best of their capability in furthering the
intereast5 of the insured public by providing efficient service with courtesy.
. Promote amongst all agents and employer of the Corporation a sense of participation, pride and

job satisfaction through discharge of their duties with dedication to word achievement of
- corporate objective.

Need for the study:

The LIC of India had market share of 74.39% where as all the private companies taken together
claims 25.61% only on analyzing above figures we can draw an inference that there is wide gap in
the funds collected by LIC of India and other private companies. It is felt necessary to study the
elements having effect on the wide difference in revenue of two segments of companies i.e.
Government own Life Insurance corporation and other companies.

Elements having effect of the eide gap in revenue of two segments:

Govet. LIC is superior toother from of savings.

(i) Protection

- Savings through life insurance guarantee full protection against risk of death of the saver. In life
insurance, on death, the full sum assured is playable (with bonuses wherever applicable) whereas
in other savings schemes, only the amount saved (with interest) is payable.

(i) Aid to thrift.

Life insurance encourages ‘thrift’ Long term saving can be made in a relatively ‘painless’ manner

because of the ‘easy’ installment’ facility built into the scheme (premiums can be paid through

monthly, quarterly, half-yearly or yearly installment). The salary savings scheme, popularly
known as SSS, provides a convenient method of paying premium each month by deduction from
one’s salary the deducted in an institution or establishment subject to spe
condition.

(iii) Liquidity :

Loans can be raised on the sole security of a policy which has acquired loan value. Besides, a life

insurance policy is also generally accepted as security for even a commercial loan.
(iv) Tax relief

cified terms an

Tax relief in Income tax and wealth tax is available for amounts paid by way of
insurance subject to the Income tax rates in force. Assessors van avail themselves of provision in

the low for tax relief. In such cases the assumed effect pays a lower premium for
than he would have to pay otherwise.

(v) Money when you need it :
A suitable insurance plan or a combination of di

premium for life

his insurance

fferent plans can be taken out to meet specific
needs that are likely to arise in future, such as cash over a stratch of time, Alternatively, policy
moneys can be so arranged to be made availabl

e at the time of one’s retirement from service tobe
used for any

specific purpose, such as for the purchase of a house or for other investment. Subject
__ to ceatain conditions, loan are granted to policyholders for house building or for purchase of
it flats.2
People’s Money for people’s welfare :
»  For the welfare of the society

s

Better health, more power and houses to masses
Boosting Industrial growth
Help us to serve toy better :

T

Need for care while completing proposal papers.
= [mportance of Age Admission

Maodes of payment of premium and Days of Graze
»  Revival of Lapsed Policy
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* Change of Address and Transfer of Policy Records
; * Care of Document and Loss of Policy
: * Loan

* Relief to policyholders
* Nomination/ Assignment of Policy
*  Claim by Maturity/ Installment payment
®=  Death claim
* Claims review committee
* Grievance Redressed Machinery
® Hi-tech Services.
LIC reaches Rural Areas:

LIC offers life insurance protection under group policies to various group such as employer-
: employee, professionals, co-operatives, weaker section of society.

. * Rural Group life insurance schemes (RG LIS)

* Beneficiaries under IRDP Scheme.

LIC is the most reliable corporation other than private companies:

The comparative investment study of LIC Komal Jivan and Bajaj child care we realized that Komal
Jivan policy is more beneficial policies.
Distribution:

LIC had a large network of 8 lakh agents for distributing its product. The company had server
marketing personnel designated as Development Officers, in each drench. These development
officers, in tum employed and trained a number of agents and received incentives for the
business.generated by these agensts, in addition to their regular salaries, However, this network was
not very cost- effective as LIC had to pay bonuses and commissions twist-to the agenst as well as the

development officers- for every new policy an every subsequent renewal, Despite the efforis of the
development officers

Customers Service :

In order to be albe to serve its customers better LIC had an well-organized grievance redressed system
The grievance redressed system consisted of Grievance redressed Offices, complaint cell a claims

review committee, policyholders’ councils, an advisory board
citizens charter.

Grimace Redressed Officers :

Grievance redressed officers were designated by LIC at all levels of the organization.
Quick Insure :

» 4 consumers affairs committee and

Quick insure is an end-to end software solution for all the issues surrounding a life Insure Agent and

Development officer in the highly competitive insure sector. Right from target setting 1o claim

settlement. Quick insure helps in achieving maximum customer satisfaction.
Quick SMS :

Quick SMS facilitates Agents to send the premium due lapsed policies survival benefit and maturity
intimation to their customers. It also allows broadcasting the massages and Importing contact from the
excel and also uses the Quick insure clients contacts if alreacly entered. Agent can maintain friendly
relations with customers by sending personalized massages For birthdays, anniversaries; this feature
also includes online FUP (first unpaid Premium) details to be downloaded which make agents life
edsy.

Marketing : .

Until the Indian insurance industry was liberalized,LIC did not have any clear marketing strigegies.
Since it enjoyed monopoly status. it could afford to have a very limited focus on the years 1t yuilt up
an enviable brand inages in both rural and urban areas.
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LIC applies its marketing finance and human resource strategies LIC used heart touchable slogans,
For example: jindgi ke sath bhi, Jindagi ke bad bhi, Sir uthake jiyo, Es diwali par apna bhavishay
surakshit kijiye.

Future Outlook :

LIC planned to enter in to alliances with banks and with leading educational institutes for tainting. It
would also increase offshore activities and set up an exclusive technology company for sourcing
software. Other proprieties were the setting up of special celled and single-w indow facilitation centers
for high end customers , rapid introduction of innovative policies, and renewed thus of mass and
group business. The corporation also decided offer value added services. At a later stage, it planned to
have separate dedicated branches for high- end policyholders. The decision to have its own separate
IT set-up was driven by the requirement of software for the sprawling network of LICs branches and
the officers.

Conclusion:

= |t was perceived that private companies would not promote insurance is rural areas.
s The Government would be in a better position to channel resources for saving and investment
by taking over the business of life insurance.
= Private companies did not apply appropriate marketing, finance and human beseeches
strategies.

With the change in the India’s economic philosophy from the early 1990s, and the subsequent
relaxation of state control over several sector of the economy the monopolistic position of the Life
Insurance Corporation of India was diluted, and it has had to complete with a number of other
corporate entities, Indian as well as transnational Life Insurance brands. However, it still manages
to be the largest player in the Indian market, with the lion’s share of 55%

The recent Economic Times Brands Equity Survey rated LIC as the No.1 Service Brand of the
country.

Suggestion and Recommendation of Malhotra Committee.

The following are the purposes of the committee. (a) to suggest the structure of the insurance
industry, to assess the strength and weaknesses of insurance companies in terms of the objectives
of creating an efficient and viable insurance industry. To assess the strengths and weaknesses of
insurance companies in terms of the objectives industry, t0 have a wide coverage of insurance
services, to have a variety of insurance product with a high quality service, and to develop an
effective instrument for mobilization of financial resources for development (b) to make
recommendation for changing the structure of the insurance industry for changing the general.
Policy framework etc. (¢) 10 take specified suggestions regarding LIC with a view to improve the
functioning of LIC (d) to make recommendation or regulation and supervision on the super
vision of the insurance sector in India. (€) it suggested that settlement of claims were to be done
within a specified time frame without delay. (d) the committees has se veral recommendations on
product pricing, vigilance, systems and procedures, improving customer service and use of
technology (f) It also made a qumber of recommendations to alter the existing structure of the
LIC. (g) the committee insisted that the insurance companies should pay special attention to the
rural insurance business.
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Impact of Corporate Re- Structuring Of Human Resources In Globalized

Economy.

Dr.Vaishali P. Fating
Asst. Professor Commerce Dept. HBT Art’s & Commerce College Nagpur

Since India became part of the global economy and underwent economic reform in 1991, its

economy is growing at a faster rate of nearly 10 per cent per annum. In the process, India has
become the fourth largest economy in the world. In the last two decades, a significant proportion of
the population across the country has reaped the benefits of this economic growth. They have
become the part of global economy and market, and their lives have transformed into one of global
citizens with all the comforts and luxury in life.
Globalization and growing competition have accelerated the need for knowledge and intensive work
performance in all the sectors of economy. In the rural sector, constant application of latest ideas and
better work technologies is essential to enhance productivity in the interest of economic well being
of rural people and for ensuring food security for farmers whose main livelihood is the agriculture
produce.

The globalization has affected the poor and illiterate people of the world particularly the
rural people and small farmers having small land holdings. Moreover many of them have no access
to information and other facilities that can help to enhance their participation on economic
development, improve their productivity, income and living conditions.

The paper secks to pull together existing empirical evidence on globalization and the informal
economy with a special emphasis on total sector specifically women workers, farmers and producers.
It shows how globalization tends to lead to shifts from secure to insecure forms of employment and
to more precarious forms of self employment. It also recognizes that globalization can indeed lead to
new opportunities in the form of new jobs for wage workers and new markets for the self- employed.
Outcome of the paper will provide with the challenges and opportunities in the rural sector because
of influence of foreign money (Foreign Direct Investment) Coming in the country.

Introduction

The new geographies created by the globalization of work have precipitated a need for are-
examination of what constitutes regional development. This paper addresses the regional impact of
outsourcing or employment relocation of work by developing a typology of relationship and their
corresponding impact on regional and global patterns. While for many years now. Computerization
has permeated all sectors of the economy and almost every business function; it is the ability for

workers have to their worksite. The globalization of labour processes is characterized by profound
changes in who does what work, when, where and how.
Global Sourcing

Worldwide, employment is increasingly the source of national and international press
accounts , and disputes over its merits and risks. Outsourcing can be defined as “the delegation of
non-core operations or job internal production to an external entity that specializes in that operation: .
Outsourcing is a strategy that operation”. Outsourcing is a strategy that allows businesses to focuson
their core competencies. This strategy is not constrained by borders and has global dimensions.
The growth in call center jobs in India was almost three times greater than that for oveall
employment in the past four years. With computer- telephone integration (CTI) the growth of conact
centers globally have increased by double digits with India being the prime benefactor. Corporatons
who do global sourcing are striving for “seamlessness” or value chain integration in their workfloy.,
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“In-sourcing” refers to work that is provided on the work site by a company contracted to provide
services or business functions previously done by the contracting company or government agency.
“Off-sourcing” connotes offsite relocation of work to another location of the same company. It can
also mean offsite outsourcing of work to a contracted company who is located in the same
geographical region. “Near shoring” refers to work that is outsourced to another country
geographically close to the location of the company and “off-shoring” is outsourced to another
region of the world. '

In this manner, a company may decide to restructure their company so that they only provide
a core of services. The rest is handle by an on-site contracted company in charge of human resources,
offsite sourcing to another branch of the company in another province who provides customer
support and telesales, near- showier of training and staff development to US company and off-
shoring of software development to India. The value chain, however, does not stop there the software
developers in India may be outsourcing part of its work to in of their subsidiaries in China and the

branch of the company where customer support is being handled may be subcontracting its work to
home-based workers (“home-shoring)

Table: Typology of Global Sourcing.

Type Definition
Home-shoring

The provider company contract or employs workers who are based
in their own homes, as part of a virtual call center

Work that is provided on a work site by a company contracted to
provide services or business functions previously done by the
contracting company or government agency.

Off-sourcing Offsite relocation of work to another location of the same company.
It can also mean offsite outsourcing of work to a contracted
company who is located in the same geographical region.

In-sourcing

Near — shoring Work is outsourced to another country geographically close to the
location of the company.
Oft- shoring Work is outsourced to another region of the world.

The process of global sourcing described in this section points to an increasing delocalization of
employment opportunities. What are the consequences for regional economic development, and in
turn, the impact on communities and patterns of urban growth? The following section sets the
context for global sourcing in India and within regions in India.

Sourcing in India

Nevertheless, India is in an interesting position because it acts both as a source of
outsourcing work within India and abroad, and destination for work outsourced by international
firms. Another in India. The size of provider companies varies by business function: for professional,
scientific and technical services, companies are small, With highly skilled and specialized
employees; for the service sector, companies are large, with many employees who require minimum
training.

[ndian urban and suburban areas are attractive for outsourcing opportunities because of a
large pool of potential workers with suitable skills (i.e., different languages) and availability (flexible
working hours). However, this can lead to entrance competition for staff, and operators being a
searce asset. Indian rural areas are attractive because of a lack of alternative opportunities ensures
low staff turnover. Rural areas, though, offer limited resources in term of amount and profile cf
available workers and poorer technology infrastructure.
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Regional Economic Development and Delocalization

Regional disparities, between countries and within countries, demonstrate the difficulty of
developing regional economic strategies for the imperatives of employment. This mode of industrial
organization results in increasing expectations of flexibility and mobility of labour, resulting in
further employment relocation if the conditions change in a particular locale. The reasons for
location work in a particular region may vanish, Economic processes and corporate strategies that led
to relocation may lead to further reorganization threatening the employment created through
relocation.

Outsourcing has been associated with job losses, most acutely reported in the American
press, and there are particular fears that well- paying work in advanced economic sectors will suffer
most. The impact of employment relocation on regional and community development varies by
community location, community size and the type of business activities a community wants to attract
or retain. For example, companies are finding it attractive to locate contras in India areas where they
can find a skilled multilingual labour force. Other companies are relocating business functions in
remote regions where there is a regulatory climate and benefits that support their activities.
Outsourcing affects job location in two different, but related ways. As noted, new technologies
enable wider distribution of activities, domestically and offshore. But this type of distribution also
requires increasingly centralized management, resulting in the reacted trend of more activity
clustering in a few dominant cities within a country. Moreover, may outsourcing activities involve

specialized expertise, typically found in, or near big cities. These activates may not consol zed in
central downtowns or even suburban downtowns,

Conclusion

Globalization represents a shift in the scale at which many aspects of daily life unfolds. At

the level of the business firm the globalization thesis urges employers to reduce production costs as
much as possible and to increase flexibility. This implies that the employment relationship between
employer and employee is both legally and socially marginalized. At the same time, however,
survival in a global economy also asks for a type of management which can only be successful on the
condition that the cohesion of the firm as a social group and the commitment of its workers are at
least preserved. This becomes especially apparent in such fields as quality management, custoners
relations, risk management, corporate communication and corporate identity which can only develop
to a satisfactory degree if there exists something like an organizational culture which is a locus of
identification and which can serve as a vehicle of integration and motivation.
If we accept the assumptions and arguments on which the globalization thesis is based, it seems  if
globalization confronts Human Resource Managements (HRM) with contradictory demards:
strivings for cost reductions and flexibility on the one hand and enhancing the worker’s commitment
on the other.

It seems to us that the functional flexibilization of labour offers the best option to reach his
goal. Consequently, in a global economy modern HRM cannot be an adaptive strategy which is myre
or less exclusively oriented toward recruiting and selecting people for a given job structure wihirs
the firm: next to these traditional task modern HRM will also have to take responsibility for thes
design and continuous redesign of this structure itself.
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Rural Women Empowerment And Entrepreneurship Development

Dr. Vaishali Fating
Assis, Professor HBT Arts Commerce College Nagpur.

Introduction :

“You can tell the condition of a nation by looking at the status of its women”- Jawaharlal
Nehru. The emergence of women entrepreneurs and their contribution to the national economy is
quite visible in India. The number of women entrepreneurs has grown over a period of time,
especially in the 1990s. Women entrepreneurs need to be lauded for their increased utilization of
modern technology, increased investments, finding a niche in the export market, creating a
sizable employment for other and setting the trend for other women entrepreneurs in the
organized sector. While women entrepreneurs have demonstrated their potential, the fact remains

_ that they are capable of contributing much more than what they already are. Women’s
entrepreneurship has been recognized during the last decade as an important untapped source of
economic growth. Women entrepreneurs create new jobs for the selves and others and also by
being different. They also provide the society with different solutions to management,
organization and business problems as well as to the exploitation of entrepreneurial opportunities.
The second reason is that the topic of women in entrepreneurship has been largely neglected both
in society in general and in the social sciences.

Development of the society is directly related with the Income Generation Capacity of its
members with agriculture, as the key income generation activity the entrepreneurship on farm and
home can directly affect the income of a major chunk of our population. The growth of
modernization processes such as industrialization, technical change; urbanization and migration
further encourage it. Entrepreneurship on small scale is the only solution to the problems of ;
unemployment and proper utilization of both human and non human resources and improving the
living condition of the poor masses.

[kuratka and Richard 2001] in their book on entrepreneurship started that
entrepreneurship is the dynamic process of creating incremental wealth. This wealth is created by
individuals who take the major risks in terms of equity, time and career commitment of providing
value to some products or services the product or service itself may or may not be new or unique

but value must somehow be infused by the entrepreneur by securing and allocating the necessary
skill and resources.

Entrepreneurship Development of Rural Women through Self Help Groups

Women comprise half of human resources they have been identified as key agents of
sustainable development and women’s equality is as central to a more holistic approach towards
stabilizing new patterns and process of development that are sustainable. The contribution of

women and their role in the family as well as in the economic development and social
transformation are pivotal,

Rural women pay a vital role in farm and home system. She contributes substantially in
the physical aspect of farming. livestock management. post harvest and allied activities. Her
direct and indirect contribution at the farm and home level along with livestock management
operation has not only help to save their assets but also led to increase the family income. She
performs various farm. livestock. post harvest and allied themselves technically to cape with the
changing times and productively using their liee time
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Depending on number of factors ranging from landholdings, subsidiary occupations, agro climatic
conditions and socio-personal characteristic of the rural women and her family member the areas

of micro-enterprises also differ from place to place. The micro enterprises are classified under
three major heads:

1. Micro enterprise development related to agriculture and allied agricultural activities like
B . cultivating to organic vegetables, flowers, oil seeds and seed production are some of the areas
besides taking up mushroom growing and bee- keeping. Some more areas can be like
dehydration of fruits and vegetables, canning or bottling of pickles, chutneys, jams, squashes,
dairy and other products that are ready to eat.
2.

Micro-Enterprise development related to livestock management activities like dairy farming,
poultry farm, livestock feed production and production of vermin composting using the

animal waste can be an livestock to earn substantial income and small scale agro-processing
units.

= = Conclusion :

Women’s entrepreneurship is both about women’s position in society and about the role of
entrepreneurship in the same society. Women entrepreneurs faced many obstacles specifically in
market their product ( including family responsibilities) that have to be overcome in order to give
them access to the same opportunities as men. In addition, in some countries, women may experience
obstacles with respect to holding improving the position of women in society and self-employed
women. Particularly the entry of rural women in micro enterprises will be encouraged and aggravated.
Rural women can do wonders by their effectual and competent involvement in entrepreneurial
activities. The rural women are having basic indigenous knowledge, skill, potential and resources to
‘ establish and manage enterprise. Now, what is the need is knowledge regarding accessibility to loans,
various funding agencies procedure regarding certification, awareness on government welfare
programs, motivation, technical skill and support from family, government and other organization.
More over Formation and strengthening of rural women Entrepreneurs network must be encouraged.
Women entrepreneur network are major sources of knowledge about women’s entrepreneurship and
they are increasingly recognized as a valuable tool for its development and promotion. This network
helps to give lectures, printed material imparting first hand technical knowledge in production,
procession, procurement, management and marketing among the other women. This will motivate
other rural women to engage in micro entreprencurship with the right assistance and they can

strengthen their capacities besides adding to the family income and national productivity.
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Fund Mobilization Towards Industrial World

. Dr. Vaishali Fating
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Attitude towards insurance in India

Indian peoples are generally considered insurance is as a tax- saving financial
instrument other than sccial security under 80cc instead of its other implied long term financial
instrument. Indian people are prone to investing in properties and gold followed by bank
deposits. They electively invest a lot of amount in shares, debentures, units, now days some

investment companies are encourage them to common persons investing in capital market but
response is very low as 4-5%.

Nl KA T

Even to this day, life insurance Corporation of India domination Indian insurance
sector, Indian persons are too much believing on the only LIC because of his longer existence
and public ownership both. After economic reform period some private insurance companies
are entered in this business in India. With the entry of private sector players, Indian insurance
; market has become more vibrant. Indian government also considers insurance as one of major
} source of collection founds in low interest rate for infrastructure development in the economy.

Insurance Sector Reforms

In 1993, Malhotra Committee- headed by former finance Secretly and RBI Government
R.M.Malhotra- was formed to evaluate the Indian insurance industry and recommended ints
future direction. The Malhotra committee was set up wit the objective of complementing the
reforms initiated in the financial sector. The reforms were aimed at creating a more efficient
and competitive financial system sutitable for the requirements of the economy keeping in mind
the structurel changes currently underway and recognizing that insurance is an important part of

the overall financial system where it was necessary to address the need for similar reforms, In
1994, the committee submitted the report to government.

In the recent year, government take decision to deregulate the insurance business and to
give an opportunity to private companies to starts this business. In the first year of insurince
market liberalization as much as 18 private sector companies including joint ventures with
leading foreign insurance companies have entered the Indian insurance sector. Till June 2002
two more joined the life insurance sector. Thus all there are 12 life insurance and 10 general
insurance in the Indian insurance industry. Up to end 2001, 24 insurance players had mate a
total investment of Rs. 1910.95 crore including investments made from policyholder’s founcls.
In life category Allianz Bajaj topped the list with Rs. 147.01 crore closely followed by om
Kotak’s Rs. 46.25 crore and ICICI prudential’s Rs. 134.64 crore. In non-life segment, tata 4 IG

General led the list with Rs. 161.68 crore followed by reliance general’s Rs. 21.86 crore a nd
royal sundaram’s Rs, 111.86 crore.

This deregulation is the particular sector in the following way.

¢ The minimum capital requirement for life and general insurance has been retained at)s.

100 corore {$23.02 million) and for reinsurance firms at Rs. 200 crore (46.04 Milli» n)
as provided in the earlier IRA Bill

It has been stipulated that the aggregate toreign holding in as Indian insurance compiay

shall not exceed 26 per cent of the paid-up cquity Moreover, to provide a level play mig
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It has been proposed that the Indian promoters would also be required to after a period
of 10 year from the commencement of business.

The solvency margins o Rs. 50 crores (US.$ 11.51 million) for life and general
insurance and Rs. 100 crores (US $11.51 million) for life and general insurance and Rs.
100 crores (Us $ crores (US $ 23.02 million) for reinsurance companies.

IRDA, in addition to other functions oning of the Tariff Advisory Committee (TAC)
and specifythe percentage of premium income of the insurer to be set aside to finance
schemes for promoting and regulating professional organization in the insurance
sectors.

Policyholder’s funds will be incested in the social sector and infrastructure. The percent
may be specified by the IRDA and such regulation will apply to all insurers operating in
the contry.

Insurers will be expected to undertake a certain percent of business in rural areas, and
cover workers in the unorganized and informal sectors and economically backward
classes.

In the event of insurers failing to fulfill the social obligations, a fine of Rs. 25 lakh

(0.06 million) would be imposed the first time. Subsequent failures would result in
cancellation of licenses.

Regulatory Body to Regulate Indian Insurance Industry.

Reforms in the Insurance sector were initiated with the passage of the IRDA Bill in
parliament in December 1999. The IRDA since its incorporation as a staturory body in April
2000 has fastidiously stuck to its schedule of farming regulations and registering the private
sector insurance companies. Since being set up as an independent statutory body the IRDA has
put in a framework of globally compatible regulations. To regulate, promote and insure orderly
growth of the insurance business and re-insurance business, a regulatory outhority insurance
regulatory and Development Authority (IRDA) Bill to open the insurance sector in Endia to
private and foreign / players, was passed by the Lok Sabhaon Dec. 2,1999 and by the Rajya
Sabha on Dec. 7, 1999. The bill seeks to grant statutory status to the interim insurance
Regulatory Authority and amend the 1938 Insurance Act, the 1956 Life insurance Corporation
Act and the 1972 General Insurance Business Act to end the public sector monopoly. The
IRDA bill incorporates the recommendation made by the parliamentary Standing Committee on
Finance. Present Scenario.

Presently insurance business growing at the rate of 15-20 per cent annually and is of the
order of Rs. 450 billion. Together with banking services, it adds about 7 per cent to the contry’s
GDP. Gross premium collection is nearly 2 per cent of GDP and funds available with LIC for
investments are 8 per cent of GDP. This itself is an indicator that growth potential for the
insurance sector is vast. Today, Government of India has now allowed FDI in insurance sector ¢
up yo 26%. Since then, a number of new joint venture private companies have entered into life
general insurance sectors and their share in the insurance market in rising. Indian insurance
market size is presently estimated at US$ 66-70 million. By 2005, it is expected to grow five-
fold to USS 377 million. In 2000-01 fiscal years, total primiums stood at US$ 9933 million
which 15 0.41 percent of total global premiums of USS$ 2443.6 billion. Total premiums of Indian
insurance industry in 2000-01 fiscal were 2.32 percent of country’s GDP. Per capita premium
stood at US$ 9.9 million people have been trough under insurance whereas the potential is e £R7
estimated at 200-250 million. Insurance companies cold tap only 5 percent of Indian middle i

- R,

cluss segment. The Government of India liberalized the insurance setor in March 2000 with the
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passage of the Insurance regulatory and Development Authorit

y (IRDA) Bill, lifting all entry
restrictions for private and allowing foreign playe

Is 10 enter the market with some limits on
direct foreign ownership. Under the current guidelines, there is a 26 percent equity cap for

foreign partners in an insurance company. There is a proposal to increase this limit to 49
percent. The opening up the sector is likely to lead to greater spread and deepening of insurance

in India and this may also include restricting and revitalizin

g of the public sector companies. A
host of private

Insurance companies operating in both life and non-life segments have started
selling their insurance policies since 2001. Life insurance in Indial.

In India Life Insurance Corporation of India- LIC is the biggest player in the life
insurance business ill gathering a monopoly till the 2000. The life insurance market in India is
an underdeveloped market that was only tapped by the state owned LIC till the entry of private
insurers. The penetration of life insurance products was 19 percent of the erased from the map
of Indian insurance sector and new private companies are doing such type of business in India.
The 12 private insurers in the life insurance market have already entered in it the new business
premiums of the 12 private players have tripled to Rs. 1000 crore in 2002-03 over last year.
Meanwhile, state owned LIC’ new premium business has fallen. Now the Bajaj Allianz life
Insurance company limited, Birla Sun-Life insurance Company Limided, HDFC Standard life
Insurance Co.limited, ICICI prudential life Insurance Co. Limited, ING Vyasya Life Insurance
Company Limided, Max New York Life insurance Co. limited, MetLife insurance Company
Limited, Om Kotak Mahindra Life Insurance Co. Ltd., SBI Life insurance company Limited,
AMP Samar Assurance company Limited, TATA AIG Life insurance Company Limited, Dabur

CGU life Insurance Co. Pvt. Limit, Life Insurance than LIC. It created a full competitive
environment in Indian Insurance sector.

o AL AT L S AT S e

e

Conclusions

Sk

Indian insurance business changing very fast due to the reforms in financial sector and it
introduced a cut- though computation in it. This type of change is gainful to investment,
Although, monopoly of LIC is now over and it could be trying to restructuring preparing the

ol

é extraordinary plans to attracting new customes most of plans are related to the stack market
investment and this plans may be affects customers expectation in future it will dangerous to
i the common persons and hele industry.
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